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Opinion 
Operation Overlord… The Normandy Invasion! 
by Daniel W. Gatlyn, USN Ret; Minister/Journalist – dangatlyn@gmail.com 

Saturday, June 6, 2026, will mark the 82nd anniversary of Operation Overlord, the landing of Allied Forces on Normandy Beach in 
France in 1944. The largest single invasion in the history of mankind involved hundreds of ships, thousands of aircraft, and millions of 
men. It would prove to be the strike that ultimately would cause the Axis Armies to lose any hope they might have had in winning 
World War II! More than 600,000 casualties, dead and wounded, would result from the unprecedented battle involving a host of nations. 

For almost a decade before D-Day in Normandy, Dictator Adolf Hitler had pushed his German Armies north to Scandinavia, east to Russia, and 
south to France, with Italy on their side, and west to the English Channel. He had devastated or captured country after country. His raids with 
aircraft and V-2 Rockets had demolished a great portion of England's infrastructure! The Allied convoys of men and materials traversing the 
Atlantic had suffered brutal attacks by German U-Boats; and, the gas chambers of Auschwitz, Treblkinka, and other locations had declared 
annihilation to the Jewish Race! Millions in every sector of Europe were blown to bits, or executed without mercy. In early 1944, the Germans had 
constructed an almost impregnable defense along the western coast of Europe. It was time for an extreme move by the Allied Forces! 

President Franklin D. Roosevelt, meeting with counterparts of Russia, Canada and England, laid the groundwork for a general invasion of the 
European mainland. The various and diversified details would be directed by the Training and Operational Commands… all of which would require 

the most diligent of minds and expertise. Many 
months before deployment of troops, mock 
maneuvers and landings were practiced in the 
Chesapeake Bay area, on the Eastern coast of 
America. The fine tuning of strategic vessels and 
weapons were programmed. In February of 1944, 
a constant stream of convoys, battling the seas and 
the enemy, afloat and in the air, made their way 
across the 2,000 miles of open sea. In 
England, the Training would continue… all 
eagerly awaiting the call to embark on a mIssion 
that would claim countless lives. 

The down payment on our Freedoms would 
run very high. General Dwight Eisenhower was 
named Supreme Commander of all Allied Forces 
for this gigantic Mission; and, his expertise 
would prove to be successful. Sustained bombing 
raids on numerous German installations were now 
being conducted around the clock; and, the 
countdown for departure to the battlefield was at 
hand. 

On the night of June 5, the signal was given, 
and thousands of ships and 
aircrafts commenced the trek for the shores of 
France. In the early hours of June 6th, Naval guns 
from Battleships, Cruisers, and Destroyers began  
bombardments of coastal sectors. Coast 
Guard vessels, and hospital ships circled the area; 
ready for rescue work and treatment of the 
wounded. Thousands of paratroopers and 
infantrymen poured into  the inland areas and 
beaches! The most stringent perils of war were 
being realized. It was going to be a Very Long 
Day! The picture was bleak, and the cost was 
great, but the conquering force moved ahead; 
realizing the alternative would lend only to 
anarchy and slavery! 

The white crosses which remain are grim 
reminders of the price of liberty! Our hearts are 
extended to the survivors and their families; 
and, our prayer is that such a conflict will never 
again be necessary!
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THIS WEEK 
at the Morris 
Special to SeniorNewsGeorgia. 

Submitted by Morris Museum of Art 
morrismuseum-themorris.org@ 
shared1.ccsend.com 

A d a y  t o  h o n o r.  
A d a y  t o  re m e m b e r.  
Blue Star Museums 
Now through Sunday, September 6! 
The Morris Museum of Art is participating again 
this year in Blue Star Museums to offer FREE 
admission to active-duty military personnel, 
including the National Guard and Reserves, 
and their families, Now through Sunday, 
September 6. This program is a collaboration 
among the National Endowment for the Arts, 
Blue Star Families, the Department of Defense, 
and more than 2,000 museums participate, 
including nature centers, zoos, and children's 
museums. 

Save These Dates! 
Friday, June 5 
Noon. Films on Friday: Drums along the 
Mohawk (1939). Starring Claudette Colbert and 
Henry Fonda, this historical Western drama 
portrays a young couple who settle on the New 
York frontier, only to find themselves caught in 
the crossfire as the Revolutionary War begins. 
FREE.  

Sunday, June 7  
2:00–4:00 p.m. Artrageous! Family Sunday: 
Let’s Fly Away! Summer’s here, so join us for a 
lovely plein-air painting session on the 
Riverwalk. We will guide you step-by-step on 
how to create watercolors of birds ready to fly. 
FREE.  

Thursday, June 18  
4:00–5:00 p.m. Create with Me! Quilted 
Collage. Bring the summer sky indoors when you 
create a sun- or rainbow-inspired work of art by 
exploring the quilted collage technique. 
Members, FREE; nonmembers, $5. For kids, 
toddler to tween. Advance registration required. 

Morris Museum of Art 
1 Tenth Street • Augusta, GA 30901 

Charles Gulager, The Ruins of Fort 
Sumter, Circa 1870. Oil on canvas. 
Morris Museum of Art, Augusta, 
Georgia.

Subject See What's Happening This Week at the Morris!

From Morris Museum of Art <morrismuseum-themorris.org@shared1.ccsend.com>

To: <seniornewsga@cox.net>

Date May 25 at 8:30 AM

Charles Gulager, The Ruins of Fort Sumter, Circa 1870. Oil on canvas. 
Morris Museum of Art, Augusta, Georgia.

A day to honor. A day to remember. 
 Our offices will be closed Monday, May 25 in recognition of Memorial Day.

Blue Star Museums
Now through Sunday, September 6 
The Morris Museum of Art is participating again this year in Blue Star Museums to
offer FREE admission to active-duty military personnel, including the National
Guard and Reserves, and their families, Now through Sunday, September 6. This
program is a collaboration among the National Endowment for the Arts, Blue Star
Families, the Department of Defense, and more than 2,000 museums participate,
including nature centers, zoos, and children's museums.

Save These Dates!
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Taking Care! 

Coping with Uncertainty in Caregiving! 
By Lisa M. Petsche –  lmepetsche@gmail.com 

Caring for an aging relative, however personally rewarding it can be, is not without its share of 
challenges. 
If the relative has been diagnosed with a major chronic illness, uncertainty about the future may 
be a significant source of stress. For instance, how are your relative’s needs likely to change and 
over what period of time? Will you be physically, mentally and emotionally able to handle the 
caregiving role on an ongoing basis? Will your relative eventually require residential care? 

While no one knows exactly what the future holds, there are strategies that caregivers can use to minimize 
surprises and cope with challenges and changes. Read on for some of them. 

Accept 
• Accept the reality of your relative’s illness. Let go of any bitterness resulting from unrealized plans and dreams, 

so you can channel your energy in constructive ways. 
•Recognize that you are only human and allow yourself to experience all emotions that surface. 
• Accept that what your relative can do may fluctuate. Be flexible about plans and expectations. 

Learn 
• Educate yourself about your relative’s medical diagnosis. 
• Be open to learning practical skills, such as bathing techniques, to make caregiving safer and less  

stressful. 
• Research community services that can assist you and your relative. The local office on aging is a 

good resource. 

Communicate 
• Allow yourself and your relative plenty of time to adjust to the diagnosis. Be patient and keep communication 

lines open. 
• Keep the rest of the family informed of changes in your relative’s functioning. 
• Involve your relative and other family members in decision-making as much as possible. 
• Share information with healthcare professionals about your relative’s needs, abilities, strengths and preferences. 

Don’t hesitate to ask questions and express concerns. 

Prepare 
• Find a medical specialist whom you and your relative respect and trust. 
• Find out what to expect during the course of the illness. 
• Talk openly with your relative about their wishes. Discuss living arrangements, outside help, surrogate decision-

making, medical intervention, end-of-life care and funeral arrangements. Be careful not to make promises you 
may not be able to keep. 

• Help your relative get their affairs in order, including completing legal paperwork such as advance directives, 
powers of attorney and a will. 

Simplify 
• Eliminate as many sources of stress in your life as possible. Set priorities, streamline tasks and learn to settle for 

less than perfection. 
• Take things one day at a time. 
• Learn to live in the moment and focus on life’s simpler pleasures. 
• Practice self-care 
• Cultivate a healthy sense of humor. 
• Set aside quiet time each day, to nurture your spirituality and help keep you grounded. 
• Do something that provides you with meaning and purpose outside of the caregiving role, such as scrapbooking 

or researching your family tree. 
• Look after your health in terms of nutrition, rest, exercise and regular medical checkups. 
• Find something relaxing you can do to give yourself mini breaks – perhaps sipping a cup of tea or listening to 

music. 
• Schedule regular respite. Take a couple of hours, a day or overnight.  

Connect  
• Stay connected to your friends. 
• Find someone you can talk with openly, who will listen and empathize. 
• Join a caregiver support group in your community or on the Internet. 
• Get help 
• Accept offers of help. Ask family members to share the load and be specific about what you need.  
• Research and take advantage of respite services available in your community. 
• Join a caregivers’ organization – for example, the Caregiver Action Network (caregiveraction.org/) – that offers 

information and support and advocates for caregivers’ needs. 
• See your primary physician if you continually feel sad, angry or overwhelmed. Such feelings may signal 

depression, which is treatable. 
********* 

Lisa M. Petsche is a social worker and freelance writer specializing in boomer 
and senior health matters. She has personal experience with elder care.
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We Turned on the 
Light for Savings! 
Submitted by Breyanna Johnson  •  mail@networkforgood.com 

I n a world where every penny matters, discovering ways to save money 
without compromising quality is crucial. A significant step toward sus-
tainability, Cherry Street Energy has partnered with the Boys & Girls 
Clubs of Central Georgia to install solar panels. This collaboration aims 

to significantly reduce energy costs and promote environmental responsibility 
within our community.Cherry Street Energy has installed a 162- panel solar sys-
tem at the Boys & Girls Clubs of Central Georgia’s Buck Melton Center to re-
duce operational costs and offset 75 metric tons of carbon emissions annually. 

Collaborating for a Brighter Future.

Below are a few benefits of this partnership: 
Cost Reduction: With the installation of 

solar panels, we anticipate a substantial 
decrease in our energy expenses, allowing us to 
allocate more resources toward impactful 
programs for our members. 

Environmental Stewardship: Solar energy 
is a clean and renewable power source that 
aligns with our commitment to reducing our 
carbon footprint and conserving resources. 

Educational Opportunities: This 
partnership provides a platform for educating 
our youth about renewable energy and 
sustainable practices, fostering an informed and 
environmentally conscious generation. 

Beyond the physical changes, this initiative 
serves as a platform to educate our members 
and the wider community about the importance 
of energy conservation. Workshops and infor-
mational 
sessions are 
conducted 
regularly to 
spread 
awareness about 
simple steps 
every-one can 
take at home to 
save energy and 
reduce 
expenses.This significant step towards sustain-
ability with Cherry Street Energy has aimed to 
significantly reduce energy costs and promote 
environmental responsibility within our 
community. 

We are eternally grateful for this 
partnership and grateful for the opportunity of 
collaboration.
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Father’s Day is Here! 
By Carolyn Brenneman, Columnist 
COVER: DJ… enjoying his new daughter! 

I n June, our nation celebrates Father’s Day.  How did it all begin?  Well, it is an interesting fact that 
around 1909, the driving force behind it was a woman named Sonora Smart Dodd. After hearing a 
sermon about Mother's Day in 1909, Sonora, one of six children raised by her father William Jack-
son Smart, a widower, felt it was important to finally recognize fathers.   

Sonora began organizing what would become the first Father’s Day with the help of local 
churches, ministers, and community organizations. Originally, she had hoped to hold it on June 5th, her fa-

ther’s birthday. But planning took longer than expected, 
and local clergy needed more time to prepare sermons. 
So the date was pushed to the third Sunday in June – 
June 19, 1910. 

That morning, churches across Spokane took part. 
Pastors delivered sermons focused on fatherhood – its 
responsibilities, and its moral importance in the home. It 
wasn’t a commercial event.  There were no advertise-
ments or coordinated national campaigns. Instead, it was 
deeply personal and reflective. Many congregations 
handed out red roses to honor living fathers and white 
roses to remember those who had passed away. 

Beyond the churches, some families made their own small 
observances. Children visited their fathers, spent time with 
them, or wrote to Dad simple notes of appreciation. There were 
no standardized traditions yet – no barbecues and no universal 
“Father’s Day gifts,” like we have today.  What existed instead 
was a shared intention, to acknowledge fathers in a way that 
had rarely been done before. 

continued on page 7 

Richard… a dad and grandfather!Dean… a joyous father!

Patrick… a new dad!
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continued from page 6 

Despite the sincerity of the event, it didn’t immediately catch on nationwide. In fact, the idea of celebrating fathers faced 
some resistance. At the time, many people saw it as unnecessary or even overly sentimental. Others worried it would 
become too commercial, much like critics of Mother’s Day had already begun to argue. For years after 1910, Father’s Day 
remained a scattered, uneven observance, celebrated in some places and ignored in others. 

Still, the seed had been planted. Over the following decades, the idea slowly gained support, helped along by civic 
groups, retailers, and eventually political figures who saw 
value in formally acknowledging the role of fathers in 
American life. 

Looking back, June 1910 feels modest compared to what 
Father’s Day has become. But that modesty is part of its 
significance. It started with one person’s effort to honor a 
specific kind of love – quiet, consistent, and often 
overlooked – and grew from there, one community at a time. 

More than a century later, Father’s Day looks different 
depending on how it is celebrated.  For some, it begins early 
in the morning with set family rituals as children gather to 
honor Dad.  Families gather for meals through backyard 
barbecues, breakfasts, or dinners out at dad’s favorite 
restaurant.  Children, young and grown give cards and phone 
calls and video chats bridge distance when loved ones can’t 
be together physically. 

Today, the celebration has also broadened. It honors 
stepfathers, grandfathers, mentors, and anyone who has taken 
on a fatherly role. Social media is filled with tributes, photos, 
and memories of our father figure.  At its core, Father’s Day 
remains a special day to honor Dad in whatever way possible 
and to remember that he matters. Let’s all remember Father’s 
Day.

No more cleaning out gutters– Guaranteed

CALL TODAY FOR A FREE ESTIMATE & INSPECTION!
1-877-363-4236 | Promo Code: 561

LIMITED TIME OFFER!
Have been thinking about having gutter protection 
installed for a number of years since every year 
it becomes more of a pain to climb up on the roof 
and get the clean-out done. Called LeafFilter on 

a Thursday, the salesman came on Friday and the 
installation was done the next day. Easy-peasy.

-Anthony.

+

†

FINANCING 
THAT FITS 

YOUR BUDGET1!

OFF25%
SAVE UP TO*

*Promotional off er includes 
15% off  plus an additional 10% 
off  for qualifi ed veterans and/
or seniors. See details below!

100,000+ 
Reviews.

1Subject to credit approval. Ask for details. *For those who qualify. One coupon per household. No obligation estimate valid for 1 year. Off er valid at time of estimate only. †See 
Representative for full warrantydetails. DC 420223000087, AZ ROC 344027, AR 0366920926, CA 1035795, CT HIC.0671520, FL CBC056678, ID RCE-51604, IA C127230, LA 559544, MD 
MHIC164488, MA 213292, MI 262300331, 262300330, 262300329, 262300328, 262300318, 262300173, MN IR2025-810524, MT 266192, NE 50145-24, NV 0086990, NJ 13VH13285000, 
NM 408693, ND 47304, OR 218294, PA PA179643, RI GC-41354, TN 10981, UT 10783658-5501, VT 174.0000871, VA 2705169445, WA LEAFFLH763PG, WV WV056912, WI 537-DCFRR

The World’s First Hearing Aids 
With Touchscreen Controls.
No tiny buttons. No apps. No prescriptions.

844-558-0278 to get your 45-day 
risk free trial.Call

Revolutionary technology with 
touchscreen control.
Hearing modes for any environment. 
Multiple models to choose from.
Portable charging case.
48-hour battery life. 
UV cleaning.
Background noise cancellation.
45-day risk free trial.
Proudly located in the U.S.A. 
Free shipping direct to your door.
1.5 million+ happy customers.
Lifetime support.

Atom XAtom X

Arlin… a father of three girls!
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Flint Energies awards community mural 
grants to Byron, Montezuma, and Pinehurst! 

Submitted by Marian McLemore, VP of Cooperative Communications  •  mmclemore@flintemc.com 
Reynolds, GA  •  May 21, 2026 

Flint Energies announced today that the cities of Byron, Montezuma, and Pinehurst have been selected as the 2026 recipi-
ents of the cooperative’s Rural Mural grant program. Through the initiative, Flint Energies will award each community a 
$10,000 matching grant to support the creation of large-scale public murals that celebrate local history, culture and identity. 
Each community will also contribute approximately $2,500 toward its respective project.  

The mural projects are designed to enhance downtown spaces, encourage tourism and create meaningful community gathering points 
through public art.  

The City of Byron will feature its mural on the old school building next to the Byron Municipal Complex located at 200 Moseley 
Road. The mural will be located right beside the new Byron skatepark location. The artwork will commemorate the 1970 Atlanta Pop 
Festival, Middle Georgia Raceway and the local peach industry. The project, sponsored by the Byron Convention and Visitors Bureau, 
will also mark the second Rural Mural located in Byron.  

The City of Montezuma will transform the side of the two-story building located at 102 E Railroad Street with a mural highlighting 
the area’s natural resources, Flint River and Beaver Creek, and the town’s agricultural roots with peaches and native flowers. This mural 
project is sponsored by the Montezuma Downtown Development Authority.  

In Pinehurst, the mural will adorn the exterior wall of the local Millwood Masonic Lodge, at 279 Fullington Avenue. The mural, 
sponsored by the City of Pinehurst, will celebrate Pinehurst’s agricultural and historic roots while honoring the city’s community pride.  

The communities of Byron and Montezuma have partnered with acclaimed Southeastern muralist Chris Johnson to complete their 
projects. Since 2017, Johnson has created more than 50 murals throughout the Southeast, helping communities tell their stories through 
vibrant public art.  

The City of Pinehurst has selected Lacey Eason, a Georgia-based mural artist to paint their mural. Eason’s work focuses on trans-
forming everyday spaces into colorful visual landmarks that celebrate local culture and community pride.  

Flint’s Rural Mural program fosters collaboration between the cooperative and rural communities to create lasting outdoor art instal-
lations that strengthen local identity, inspire economic development and encourage cultural tourism. The initiative focuses on celebrating 
the rich history and diversity of communities throughout Flint’s service territory while increasing the number of accessible public art 
spaces across the region.  

By drawing travelers off major interstates and into small-town downtowns, the Rural Mural program encourages visitors to explore 
local businesses, restaurants and attractions throughout the area. Visitor spending generated through tourism directly benefits the com-
munities hosting the murals and contributes to ongoing economic vitality. To date, the program has supported the installation of 15 mu-
rals across 10 counties of Flint’s 17-county service territory.  

“We are thrilled to partner with Byron, Montezuma and Pinehurst on this year’s Rural Mural projects,” said Marian McLemore, Vice 
President of Cooperative Communications for Flint Energies. “These murals do far more than beautify buildings – they tell the stories of 
the people who call these communities home. We are proud to support projects that celebrate local heritage, inspire community pride 
and create opportunities for economic growth throughout rural Georgia.” 

Previous Rural Murals projects are located at: 
• 100 North Sumter Street, Oglethorpe	 	 • South Matthews Street, Roberta 		 	 • 4 West Main Street, Butler  
• 20 South Broad Street, Butler 	 	 	 • 110 South Camellia Blvd., Fort Valley 	 	 • 104 East Church Street, Fort Valley 
• 111 North Broad Street, Buena Vista 	 	 • 28 Church Street, Ellaville 	 	 	 • 115 East Main Street, Fort Valley 
• 102 West Church Street, Fort Valley 	 	 • 101 East Main Street, Marshallville 	 	 • 254 Wright Avenue, Roberta 
• 50 West Monroe Street, Talbotton 	 	 • 209 Main Street, Byron	 	 	 	 • 105 North Church Street, Thomaston 

Earlier this year, Flint Energies invited rural communities located in the Co-op’s service territory to apply for the Rural Murals grant. 
Flint Energies’ service area encompasses parts of Bibb, Chattahoochee, Crawford, Dooly, Harris, Houston, Macon, Marion, Monroe, 
Muscogee, Peach, Schley, Sumter, Talbot, Taylor, Twiggs and Upson counties. In March, the Cooperative received several grant ap-
plications. The top three scoring mural ideas were funded. 

About Flint Energies 
Flint Energies is a not-for-profit electric cooperative owned by its members in parts of 17 central Georgia counties. Flint employs 

220 employees and serves more than 100,000 electric meters. We are 100% locally-controlled and democratically governed by nine Di-
rectors elected from among the membership. In 1937, Flint Energies was created to bring people together to meet common needs like 
reliable electric energy, and our mission remains focused on improving the quality of life in Middle Georgia. Flint Energies is an equal 
opportunity provider and employer. Follow Flint on X, Facebook, Instagram and LinkedIn.

mailto:mmclemore@flintemc.com
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JULY 21-26 • FOX THEATRE
For tickets visit BroadwayInAtlanta.com
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Special to SeniorNewsGeorgia 

Summer is in full bloom at Columbus Botanical Garden with our vibrant new seasonal theme, “Sum-
mer Gallery!” Starting June 26th, stroll through the Garden and discover the larger-than-life beauty 
of La Calavera Catrina, our colorful summer exhibit featuring towering Catrina sculptures nestled 
among botanical beauty. Around every corner, the Garden is bursting with color and new ways to ex-

plore, including updated maps and educational garden signage designed to make your visit even more engag-
ing. 

EXTENDED HOURS on FRIDAYS… 9:00 am - 7:00 pm, last entrance at 6:30 pm. NOW through 
September 4th. Get the kids outside this summer at 
the Garden FOR FREE! Sign up for a Kids’ Free 
Summer Membership at the link below or at ad-
mission. Lasts from May 22nd to September 4th. 

Georgia Green Landscape Steward Certification 
Wednesdays and Fridays in June, starting June 5th 

Join Erycka Brock with the UGA Extension office for the 
Georgia Green Landscape Steward Certification program. 
Each day will cover a different component of sustainable 
land management practices, including composting, pollinator 
habits, native plants, invasive species, and MORE! 

Attend all 7 program days and become certified to receive 
a Georgia Green Landscape Steward sign for your yard. Only 
able to attend 1 or 2 days? Individual sign-up is available! 

June 26th - November 9th 
Experience the rich history and joyful spirit of La Catrina through 
continued on page 11

REPLACEMENT WINDOW AND DOOR EVENT

PLUS

PLUS

Your Entire Purchase1

$200 OFF

%40OFF

BUY 1, GET 1

All Windows and Doors1

NO Money Down
NO Monthly Payments
NO Interest for 12 months1

MINIMUM PURCHASE OF 4 – INTEREST ACCRUES DURING PROMO
PERIOD BUT IS WAIVED IF PAID IN FULL WITHIN 12 MONTHS

Call to schedule your FREE consultation.

TOLL
FREE 877-745-9403
Hurry! Offer Ends JUNE 30

1DETAILS OF OFFER: Offer expires 6/30/2026. Not valid with other offers or prior purchases. Buy one (1) window or entry/patio door, get one (1) window or entry/patio door 40% off, and 12 
months no money down, no monthly payments, no interest when you purchase four (4) or more windows or entry/patio doors between 4/1/2026 and 6/30/2026. 40% off windows and entry/
patio doors are less than or equal to lowest cost window or entry/patio door in the order. Additional $200 off your purchase, minimum purchase of 4 required, taken after initial discount(s), when 
you purchase by 6/30/2026. Subject to credit approval. 12 month Promotional period when no payments are due, interest accrues but is waived if balance is paid in full before Promotional 
Period expires. Any unpaid balance owed after Promotional Period, plus accrued interest, will be paid in installments based on terms disclosed in the fi nancing agreement. Financing is provided 
by various fi nancial institutions without regard to age, race, color, religion, national origin, gender, or familial status. Savings comparison based on purchase of a single unit at list price. Available 
at participating locations and offer applies throughout the service area. See your local Renewal by Andersen location for details. License numbers available at renewalbyandersen.com/license. 
Some Renewal by Andersen locations are independently owned and operated. ‡Review aggregator survey of 5-star reviews among leading national full-service window replacement companies. 
January 2024 Reputation.com. “Renewal by Andersen” and all other marks where denoted are trademarks of their respective owners. © 2026 Andersen Corporation. All rights reserved. RBA14301
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a stunning collection of colorful, larger-than-life sculptures by Los Angeles-based artist Ricardo Soltero. Bursting with bold color and 
personality, this vibrant exhibit will transform the Garden into a celebration of art, culture, and festivity. Organized by Denver Botanic 
Gardens. 

Events coming up themed around the Catrinas: 
• Saturday, 6/27 - FAMILY DAY & Meet the Catrinas!	 • Thursday, 7/2 & 7/23 - Seed to Salsa! (gardening program for kids) 
• 7/10 - 8/28 - FRIDAYS - Every Friday, come to the Garden for activities until 6:30 p.m. (Photo credit: Ricardo Soltero, La vendedora 

de frutas, fiberglass and paint, 2017. Artwork by Ricardo Soltero. Photo © Scott Dressel-Martin.) 

CBG MEMBERS! 
Join us on Thursday, June 

25th at 6:30 p.m., to 
celebrate the summer bounty 
from CBG’s vegetable 
gardens! Get a taste of the 
Garden’s produce, visit with 
Master Gardeners, and learn 
how the Garden helps fight 
local food insecurity. First 
Harvest guests will also get 
an exclusive first look at La 
Calavera Catrina before it 
opens to the public! Please 
RSVP by June 22nd.
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September 22-26, 2026
Hosted by - Clayton & Henry County 
Georgia Golden Games, Inc. 

Join us as an
athlete,

volunteer,
donator or

sponsor and
be inspired!

Georgia Golden Olympics 

Archery
Badminton
Basketball

 3 on 3 
 Free Throw 
3 Point

Billiards
Bowling 
Checkers 
Clock Golf 
Cornhole 
Disc Golf
Football Throw
Frisbee Throw 

Registration begins May 1, 2026
Follow us on Facebook 

Website:georgiagoldenolympics.org
Email: goldenolympics.ga@gmail.com

Ages 50+ 
 Golf 
Horseshoe Toss
Pickleball
Power Walk
Shuffleboard
Softball Throw
Softball Tournament
Swimming 
Table Tennis 
Tennis 
Track & Field
Volleyball 
Wii Bowling Website QR Codee
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“Winners” Lose Big to Imposters Posing as Publishers Clearing House 
Submitted by Kelvin H. Collins, President/CEO, Better Business Bureau 
Serving the Fall Line Corridor, Inc.  •  BBB.org/central-georgia  •  Office:  478.742.9034 (Direct) 
OFFICES: Macon: 277 M.L. King Jr. Blvd, Ste 201, Macon, GA 31201  •  Augusta: 119 Davis Road, Ste 3-B, Augusta, GA 30907  •  
Columbus: 233 12th Street, Ste 911-B, Columbus, GA 31901 

Y es, Publishers Clearing House impostors are back at it again. They never really left, but consumers are again hearing, “You’ve won – a 
new car! Millions of dollars! Cash for life!” The crazy thing is, you don’t even recall entering the contest. Con artists continually pose 
as Publishers Clearing House and other sweepstakes and lottery companies to play on our desire to “get rich quick.” 
Here’s how the scam works. You receive a phone call, text message, email, social media message, or even a letter in the mail claiming 

you’ve won millions of dollars or another high-value prize through Publishers Clearing House. The correspondence seems real. It’s complete with 
official seals and contact information for the contest organizer. It typically lists affiliation with legitimate organizations, such as the Better Business 
Bureau, the IRS, the FTC, and major retailers. 

The catch? You are responsible for paying shipping and handling, insurance, taxes, and other fees before you can claim your prize. Scammers 
may pressure you to pay quickly, claiming that if the fees aren’t paid in this specific way and right on time, you’ll forfeit your prize money. 

A few thousand dollars may not sound like much compared to the millions you’ve just won. However, con artists keep asking you, the “lucky 
winner,” to pay again and again. But it’s never enough to get the funds transferred.  Of course, in the end, your prize money never existed. 

The real Publishers Clearing House is a BBB Accredited Business with a good rating, and it never asks people to pay upfront fees for anything. 
The company is frequently mimicked by scammers because of its reputation for real prizes. 

Tips to avoid these scams: 
• Reach out to Publishers Clearing House: If you are contacted by a scammer impersonating PCH, report it by calling (800) 392-4190. You can 

find more information from Publishers Clearing House at info.pch.com/fraud-protection.  
• Be wary of unsolicited correspondence. If you receive a notice out of the blue and can’t recall entering the contest, it’s likely a scam. Look for 

typos and misspellings. They are tell-tale signs of a scam. 
• Never pay fees to claim a prize. You should never have to pay any fees up front before receiving winnings. Not even taxes. 
• Never wire money or use prepaid debit/gift cards. If you are asked to use these transfer methods to get a prize or any other large sum of money, 

that is a major red flag. It’s difficult to track these types of transactions, so you will have little to no way of getting your money back. 
• You have to give personal information. Anytime someone tries to get your bank account number, Social Security number, or other sensitive in-

formation, that should be an automatic red flag. There is also no need to access financial information, like a credit card number in response to a 
sweepstakes promotion. 

• Don’t fall for ‘too-good-to-be-true’ prizes. When you are offered a large sum of money, there is always a catch. Scammers attempt to make it 
sound easy to claim your prize. The reality is that it is very unlikely that someone will give away large sums of money with no strings attached. 

• Keep track of any contests you enter. You can’t win a contest you didn’t enter. If you often enter contests and sweepstakes, keep track of them 
and check them out thoroughly. This will help you spot a fake. 

You can find more information on spotting a Publisher Clearing House scam on their website’s fraud information center at info.pch.com.  
To learn more about sweepstakes scams and how they work, see BBB’s study on these scams at BBB.org/ScamStudies. If you’ve been the vic-

tim of a scam, please report it to www.BBB.org/ScamTracker.  By sharing your experience, you can help others avoid falling victim to similar 
scams. 

*********
Kelvin Collins is president & CEO of the Better Business Bureau serving the Fall Line Corridor, serving 77 

counties in East Alabama, West Georgia, Southwest Georgia, Central Georgia, East Georgia, and Western South 
Carolina. This tips column is provided through the local BBB and the International Association of Better 
Business Bureaus (IABBB). The Better Business Bureau sets standards for ethical business behavior, monitors 
compliance and helps consumers identify trustworthy businesses. Questions or complaints about a specific 
company or charity should be referred directly to the BBB at Phone: 1-800-763-4222, Web site: BBB.org or      
E-mail: info@centralgeorgia.bbb.org.
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